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18.% or 49,283,385 of USA Adults 18 or older are GENERATION-Z (Age 18-29 Adults).
Typical Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) are 23.5 years old (52.% younger than
average) and have a $83,237 (15.4% lower than average) annual household income.
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1.4% or 686,854 of USA GENERATION-Z (P18-29) Adults 18 - 29 Live in the MINNEAPOLIS, MN, DMA.
Typical Adults 18 - 29 GENERATION-Z (P18-29) who Live in the MINNEAPOLIS, MN, DMA are 23.1 years old
(1.3% younger than average) and have a $91,061 (9.4% higher than average) annual household income.
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.9% or 438,142 of USA GENERATION-Z (P18-29) Adults 18 - 29 Live in the ST. LOUIS, MO, DMA.

)}u STl Typical Adults 18 - 29 GENERATION-Z (P18-29) who Live in the ST. LOUIS, MO, DMA are 23.6 years old (.7%
older than average) and have a $93,620 (12.5% higher than average) annual household income.
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.7% or 360,463 of USA GENERATION-Z (P18-29) Adults 18 - 29 Live in the CINCINNATI, OH, DMA.
Typical Adults 18 - 29 GENERATION-Z (P18-29) who Live in the CINCINNATI, OH, DMA are 23.3 years old (.7%
younger than average) and have a $95,409 (14.6% higher than average) annual household income.
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_— _ .6% or 283,496 of USA GENERATION-Z (P18-29) Adults 18 - 29 Live in the WEST PALM BEACH, FL, DMA.
o~ ) Typical Adults 18 - 29 GENERATION-Z (P18-29) who Live in the WEST PALM BEACH, FL, DMA are 23.1 years
old (1.4% younger than average) and have a $83,006 (.3% lower than average) annual household income.
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18.% or 49,283,385 of USA Adults 18 or older are GENERATION-Z (Age 18-29 Adults).

Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) are 31.4% less likely to be a college
graduate, 12.6% less likely to work full-time, 70.6% less likely to be married, 42.7% less likely to be a
parent of 1 or more children under 18.
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Adults 18 - 29 GENERATION-Z (P18-29) who Live in the Ml

to be a parent of 1 or more children under 18.
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Adults 18 - 29 GENERATION-Z (P18-29) who Live in the
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be a parent of 1 or more children under 18.

.9% or 438,142 of USA GENERATION-Z (P18-29) Adults 18 - 29 Live in the ST. LOUIS, MO, DMA.

ST. LOUIS, MO, DMA are 14.6% less likely to be a

college graduate, 23.1% less likely to work full-time, 11.% more likely to be married, 8.1% more likely to
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.7% or 360,463 of USA GENERATION-Z (P18-29) Adults 18 - 29 Live in the CINCINNATI, OH, DMA.

Adults 18 - 29 GENERATION-Z (P18-29) who Live in the CINCINNATI, OH, DMA are 2.% less likely to be a
college graduate, 2.8% more likely to work full-time, 2.3% less likely to be married, 45.1% more likely to
be a parent of 1 or more children under 18.
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.6% or 283,496 of USA GENERATION-Z (P18-29) Adults 18 - 29 Live in the WEST PALM BEACH, FL, DMA.
Adults 18 - 29 GENERATION-Z (P18-29) who Live in the WEST PALM BEACH, FL, DMA are 29.8% less likely
to be a college graduate, .2% less likely to work full-time, 20.1% less likely to be married, 40.7% less

likely to be a parent of 1 or more children under

P18-29
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18.% or 49,283,385 of USA Adults 18 or older are GENERATION-Z (Age 18-29 Adults).

Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) are 53.2% less likely to own their home,
23.6% more likely to own a higher valued home, 23.9% less likely to have a single-family home, 5.1% less
likely to have a dog.
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1.4% or 686,854 of USA GENERATION-Z (P18-29) Adults 18 - 29 Live in the MINNEAPOLIS, MN, DMA.
Adults 18 - 29 GENERATION-Z (P18-29) who Live in the MINNEAPOLIS, MN, DMA are 3.8% more likely to
own their home, 11.8% more likely to own a lower valued home, 5.9% less likely to have a single-family
home, 22.9% less likely to have a dog.
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home, 19.4% more likely to have a dog.
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their home, 10.5% more likely to own a lower valued home, 23.2% more likely to have a single-family
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.7% or 360,463 of USA GENERATION-Z (P18-29) Adults 18 - 29 Live in the CINCINNATI, OH, DMA.

Adults 18 - 29 GENERATION-Z (P18-29) who Live in the CINCINNATI, OH, DMA are .4% more likely to own
their home, 17.% more likely to own a lower valued home, 25.7% more likely to have a single-family
home, 1.2% less likely to have a dog.
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.6% or 283,496 of USA GENERATION-Z (P18-29) Adults 18 - 29 Live in the WEST PALM BEACH, FL, DMA.
Adults 18 - 29 GENERATION-Z (P18-29) who Live in the WEST PALM BEACH, FL, DMA are 29.7% more likely
to own their home, .3% more likely to own a lower valued home, .% more likely to have a single-family
home, 11.% more likely to have a dog.
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18.% or 49,283,385 of USA Adults 18 or older are GENERATION-Z (Age 18-29 Adults).
Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) are 1.2% more likely to look up D-I-Y advice
online, 41.8% less likely to always vote in local elections, 13.6% more likely to belong to a gym, 1.6% less

likely to fly domestic past yr.
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1.4% or 686,854 of USA GENERATION-Z (P18-29) Adults 18 - 29 Live in the MINNEAPOLIS, MN, DMA.
Adults 18 - 29 GENERATION-Z (P18-29) who Live in the MINNEAPOLIS, MN, DMA are 15.% more likely to
look up D-I-Y advice online, 18.8% less likely to always vote in local elections, 33.% less likely to belong to a
gym, 3.2% more likely to fly domestic past
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.9% or 438,142 of USA GENERATION-Z (P18-29) Adults 18 - 29 Live in the ST. LOUIS, MO, DMA.
Adults 18 - 29 GENERATION-Z (P18-29) who Live in the ST. LOUIS, MO, DMA are 22.6% more likely to look
up D-I-Y advice online, 2.2% less likely to always vote in local elections, 6.2% more likely to belong to a

gym, 22.7% less likely to fly domestic past y
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.7% or 360,463 of USA GENERATION-Z (P18-29) Adults 18 - 29 Live in the CINCINNATI, OH, DMA.

Adults 18 - 29 GENERATION-Z (P18-29) who Live in the CINCINNATI, OH, DMA are 4.% less likely to look up
D-I-Y advice online, 4.5% more likely to always vote in local elections, 3.8% more likely to belong to a gym,
26.2% less likely to fly domestic past yr
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.6% or 283,496 of USA GENERATION-Z (P18-29) Adults 18 - 29 Live in the WEST PALM BEACH, FL, DMA.
Adults 18 - 29 GENERATION-Z (P18-29) who Live in the WEST PALM BEACH, FL, DMA are .1% more likely to
look up D-I-Y advice online, 14.1% less likely to always vote in local elections, 7.9% less likely to belong to a
gym, 4.7% less likely to fly domestic pa

yTop-ZO past 30-days Online Lifestyle Activites: Adults 18 - 29 Political Activity: Adults 18 - 29

77.9%
: 3 43.9% 22.8% 33.3%
19.3% "
Registered to Vote Democrat / Lean  Republican / Lean Independent / None
: (In District of Residence) Democrat Republican of These
-y Presidential Elections: Always
pag Presidential Elections: i m
n n Bipgg| e ecios: Ao
ide Elections: Sometis

information / ,“Ins:-;;:.w ':;ZI;::‘ Information  advie  Ppostresume I;-:::; Beauty ideas Information Garden ideas (::::n Development  clisses p:.hﬁ;;jm spirituaity ::::::: imvite  Family Advice Local Elections: Always — ol
e gy = Local Elections: Sometimes
» GENERATION-Z (P18-29) who Live in the WEST PALM BEACH, FL, DMA  m USA GENERATION-Z (P18-29) :‘5“'5"'"";’“'z (Pf"zghf""’ Live in the WEST PALM BEACH, FL, DMA.
o
@m Top-30 past 12-months Active Lifestyle Activites: Adults 18 - 29 % Past 12-months Domestic Airline Trips: Adults 18 - 29
R 513015 S 17.3%

’ 13.7%
Lol 6 603,830 13.4%
ELLEN 577 540

: § 12.4%

2.5% Flew Domestic past year: 5.4 58.1%
Avg. # Domestic Flights:

H-jﬂnﬂ-ﬂ

23.2%)
] i

Bicydng  lawnCare  Jogging- Gardening  Wiking-  Baskethal  Belmgto  Volunteer  Fishing Camping  Competitive  Sewing - Emupnmm Yoga-piates  Aduk Foothall Tennis  snowsking-  Followa  Sofball-  Organized  Hunting l:x!plﬂul
Running (Flowersor  Backpacking HealthCubor  Work Video Gaming  Crafts Continuing Snowboarding Weightloss  Baseball  Road Race Aging Parent
vegembies] Gym Education Program (5% or Relative
Marathon,
W GENERATION-Z (P18-29) who Live in the WEST PALM BEACH, FL, DMA m USA GENERATION-Z (P18-29) )
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30-days QSR Users: Adults 18 or older

I 1time

S .

3 times

Past

4 times

5 times

6 - 9times

10 times or more

»who are GENERATION-Z (Age 18-29 Adults)

Total Monthly QSR Users: Avg. Monthly QSR Meals:
86.4%

83.3%

e . e S

18.% or 49,283,385 of USA Adults 18 or older are GENERATION-Z (Age 18-29 Adults).

Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) are 3.

7% more likely to use QSRs past mo.,

3.8% less likely to use Sit-Down Restaurants past mo., 10.1% less likely to use Casinos past yr., 22.1% less

likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time

16.9%

2 times

16.5%
3times 11.8%
4 times %

5 times

Im 2 l
o !
N

6.9%
6 -9times 7%
10times or more 3.6%
w who are GENERATION-Z (Age 18-29 Adults) mUSA
Total ly Sit-Down R Users: Avg. Menthly Sit-Down R ant Meals:

68.8% 71.5%

Drank Past 30-days: Adults 18 or older

Liquor

Any Type of Beer
Wine

Domestic Regular Beer
Imported Beer
Domestic Light Beer

Microbrew / Craft Beer

= who are GENERATION-Z (Age 18-29 Adults)

EmUSA

USA USA Projection Scarborough R1 2026: Jan 25-Mar26

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

iz

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who are GENERATION-Z (Age 18-29 Adults) 32.8%

usa 19.9%

Wings/ Bagel/ Stakhouss Upscale Sesfood
Burgers/  Donut/
sports gar  makery

Mexican  Chinese Hakian

= who are GENERATIONZ {Age 18-29 Adults) mUsA

Past 12 months Casino Activities: Adults 18 or older

Slot Machines
Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Used Past 30-days: Adults 18 or older

7
Y

Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved.

3,498

USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual intab 24,338

(Age: 18 - 20 OR Age: 21 - 24 OR Age: 25 - 29)

Stage Show / Concert
Sports Betting
Spa S
Other Gambling 2.3% Casinos visited past 12 Yes / Cannabis Cigarettes Vape
# who are GENERATION-Z (Age 18-29 Adults) mUSA = whao are GENERATION Z [Age 18-29 Adults) =UsA



Past 30-days QSR Users: Adults 18 - 29

) 1time
ik
3 times
4 times
5times m
6-9times
10times or more

» GENERATION-Z (P18-29) who Live in the MINNEAPOLIS, MN, DMA  m USA GENERATION-Z (P18-29

Total Monthly QSR Users: Avg. Monthly QSR Meals:
90.0%

4%
e T D I

1.4% or 686,854 of USA GENERATION-Z (P18-29) Adults 18 - 29 Live in the MINNEAPOLIS, MN, DMA.
Adults 18 - 29 GENERATION-Z (P18-29) who Live in the MINNEAPOLIS, MN, DMA are 4.2% more likely to use
QSRs past mo., 3.5% more likely to use Sit-Down Restaurants past mo., 22.6% more likely to use Casinos

past yr., 8.5% more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 - 29
. .

1time 16.6% |

2times 3

17.9%

3 times
4 times

5 times 5.7%

5.7%

6 -9times

10 times or more
= GENERATION-Z (P18-29) who Live in the MINNEAPOLIS, MN, DMA

ly Sit-Down Re Meals:

Total Monthly Sit-Down Restaurant Users:  Avg.
71.2% 68.8%

= 1 0 |-

Top-10 Cuisines: Adults 18 - 29

(Sit-Down Restaurants Used Past 30-days)

i'll"hiij

Chiness Mesian  Biza  Coffee  mian  Bogel/ Wings/ Steskhouse Upscale Seafood
Donuc/  murgers
Bakery  Sporss Bar

¥ GENERATION-Z (P18-29) who Live in the MINNEAPOLIS, MN, DMA
= USA GENERATIONZ (P18-29)
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
GENERATION-Z (P18-29) who Live in the... 27.0%

usacenerationz (p1s20) |GGG 32.8%

Drank Past 30-days: Adults 18 - 29
Liquor
A Type of Beer

Wine
Imported Beer ¥ 0.3
Domestic Light Beer
Domestic Regular Beer

Microbrew / Craft Beer

= GENERATION-Z (P18-29) who Live in the MINNEAPOLIS, MN, DMA
W USA GENERATION-Z (P18-29)

USA GENERATION-Z (P18-29) USA Projection

Scarborough R1 2026: Feb25-Feb26
All Graphs and HBIAI Date Modeling Copyright © 2026 Hubbard Broodcasting, Inc. LLC. All rights reserved.

Past 12 months Casino Activities: Adults 18 - 29

Sk
Table Games (Craps, Poker, etc.)
Sports Betting  por X
Upscale Restaurant m’ﬁ sk
Stage Show / Concert m 9.8%
Other Gambling m%a.s%
sea R 7%

= GENERATION-Z (P18-29) who Live in the MINNEAPOLIS, MN, DMA

16,010,
Casinos visited past 12 months: Yes
= USA GENERATION-Z (P18-29)

Qual intab 273

USA Projection UsA Qual Intab 3,498

(Age: 18 - 20 OR Age: 21 - 24 OR Age: 25 - 29)

Used Past 30-days: Adults 18 - 29

Cigarettes

Marijuana / Cannabis
' GENERATION-Z [P18-29) who Live in the MINNEAPOLIS, MN, DMA
W USA GENERATION Z (P18-29)

Vape



Past 30-days QSR Users: Adults 18 - 29

el

o e
10.1%

2 times

3 times

11.0%

4 times

5 times

6 - 9times

19.0%

= GENERATION-Z (P18-29) who Live in the ST. LOUIS, MO, DMA ' USA GENERATION-Z (P18-29)

Total Monthly QSR Users: Avg. Monthly QSR Meals:
81.2%

10times or more

.9% or 438,142 of USA GENERATION-Z (P18-29) Adults 18 - 29 Live in the ST. LOUIS, MO, DMA.
Adults 18 - 29 GENERATION-Z (P18-29) who Live in the ST. LOUIS, MO, DMA are 6.% less likely to use QSRs
past mo., 9.1% less likely to use Sit-Down Restaurants past mo., 8.1% more likely to use Casinos past yr.,

14.% more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 - 29

[ ] 1time

2 times

3 times

4 times

5 times

6 -9times

10 times or more

w GENERATION-Z (P18-29) who Live in the ST. LOUIS, MO, DMA m USA GENERATION-Z (P18-29)
Total Monthly Sit-Down Restaurant Users:  Avg. ly Sit-Down Re Meals:

R |

Drank Past 30-days: Adults 18 - 29

Liquor '17,902,131 i 36.3%
Any Type of Beer 34,950,379 29.1%

Wine iz,‘un,am
Imported Beer ;
Domestic Light Beer
Domestic Regular Beer
|

Microbrew / Craft Beer

X
BRI 4.6%

# GENERATION-Z (P18-29) who Live in the ST. LOUIS, MO, DMA B USA GENERATION-Z (P18-29)

USA GENERATION-Z (P18-29) USA Projection

Scarborough R1 2026: Feb25-Feb26
All Graphs and HBIAI Date Modeling Copyright © 2026 Hubbard Broodcasting, Inc. LLC. All rights reserved.

Top-10 Cuisines: Adults 18 - 29

(Sit-Down Restaurants Used Past 30-days)

Iilijjilin

X
Chiness Mesian  Biza  Coffee  imian  Bogel/ Wings/ Steskhouse Upscale Seafood
Donuc/  murgers
Bakery  Sporss Bar

= GENERATION-Z (P18-29) who Live in the ST. LOUIS, MO, DMA m USA GENERATION Z (P18-29)

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
GENERATION-Z (P18-29) who Live in the ST. LOUIS,-.. 28.4%

usacenerationz (p1s20) |G 32.8%

Past 12 months Casino Activities: Adults 18 - 29

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Sports Betting

Upscale Restaurant

Stage Show / Concert

Other Gambling For
10,

Casinos visited past 12 months: Yes
m USA GENERATION-Z (P18-29)

Spa
= GENERATION-Z (P18-29) who Live in the ST. LOUIS, MO, DMA

Qual intab 292

USA Projection UsA Qual Intab 3,498

(Age: 18 - 20 OR Age: 21 - 24 OR Age: 25 - 29)

Used Past 30-days: Adults 18 - 29

Marijuana / Cannabis Cigarettes

Vape

= GENERATION-Z [P18-29) who Live in the ST. LOUIS, MO, DMA = USA GENERATIONZ (P18-29}



Past 30-days QSR Users: Adults 18 - 29

Films

2 times

3 times

4 times

5 times

6 - 9times

10times or more

® GENERATION-Z {P18-29) who Live in the CINCINNATI, OH, DMA

Total MontMy QSR Users:

4%

W USA GENERATION-Z (P18-29)]

Avg. Monthly QSR Meals:

.7% or 360,463 of USA GENERATION-Z (P18-29) Adults 18 - 29 Live in the CINCINNATI, OH, DMA.
Adults 18 - 29 GENERATION-Z (P18-29) who Live in the CINCINNATI, OH, DMA are 8.6% more likely to use
QSRs past mo., 11.6% more likely to use Sit-Down Restaurants past mo., 4.% less likely to use Casinos past

yr., 138.7% more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 - 29

[ ] 1time

16.6%

2 times

3 times
4 times
5 times

6 -9times

10 times or more &

= GENERATION-Z (P18-29) who Live in the CINCINNATI, OH, DMA

Total Monthly Sit-Down Restaurant Users:  Avg. ly Sit-Down Re
76.8% 68.8%

Meals:

Drank Past 30- day5' Adults 18 - 29

Liquor

Any Type of Beer
Wine

Imported Beer
Domestic Light Beer
Domestic Regular Beer

Microbrew / Craft Beer

Top-10 Cuisines: Adults 18 - 29

(Sit-Down Restaurants Used Past 30-days)

Ii'iiihisa

Coffee  imlan  Bagel/ Wings/ Steskhouse Upscale Sestood
Donuc/  murgers
Bakery  Sporss Bar

Chiness  Mesican

' GENERATION-Z (P18-29) who Live in the CINCINNAT], OH, DMA m USA GENERATION-Z (P18-29)

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
GENERATION-Z (P18-29) who Live in the INGNNATY,... 35.0%

usacenerationz (p1s20) AT 32.8%

Past 12 months Casino Activities: Adults 18 - 29

Slot Machines

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Sports Betting

Upscale Restaurant

Stage Show / Concert

Other Gambling

i 2.7%
gAY 1.8%
o8 24%

Casinos visited past 12 months: Yes

® GENERATION-Z (P18-29) who Live in the CINCINNATI, OH, DMA ® USA GENERATION-Z (P18-29)

USA GENERATION-Z (P18-29) USA Projection

Scarborough R1 2026: Feb25-Feb26
All Graphs and HBIAI Date Modeling Copyright © 2026 Hubbard Broodcasting, Inc. LLC. All rights reserved.

= GENERATION-Z (P18-29) who Live in the CINCINNATI, OH, DMA = USA GENERATION-Z (P18-29)

Qual intab 251

USA Projection UsA Qual Intab 3,498

(Age: 18 - 20 OR Age: 21 - 24 OR Age: 25 - 29)

Used Past 30-days: Adults 18 - 29

Marijuana / Cannabis

Vape Cigarettes

= GENERATION-Z (P18-29) wha Live in the CINCINNATI, OH, DMA
W USA GENERATION Z (P18-29)



Past 30-days QSR Users: Adults 18 - 29
= l ~'L 1time

4 times

5 times 12.7%

6-9times

Yo
%
10 times or more 17.8%

= GENERATION-Z (P18-29) who Live in the WEST PALM BEACH, FL, DMA m USA GENERATION-Z (P18-29)

Total Monthly QSR Users:
74.9%

.4%
e Bz 2 IEH

Avg. Monthly QSR Meals:

past yr., 62.8% less likely to smoke cigarettes

.6% or 283,496 of USA GENERATION-Z (P18-29) Adults 18 - 29 Live in the WEST PALM BEACH, FL, DMA.
Adults 18 - 29 GENERATION-Z (P18-29) who Live in the WEST PALM BEACH, FL, DMA are 13.4% less likely to
use QSRs past mo., .% more likely to use Sit-Down Restaurants past mo., 42.8% less likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 18 - 29
€

1time

16.6% [

2 times 17.9%
W
s

stimes ey
10 times or more m

= GENERATION-Z (P18-29) who Live in the WEST PALM BEACH, FL, DMA
Total Monthly Sit-Down Restaurant Users: Avg. ly Sit-Down Meals:

68.8% 68.8%
e

Drank Past 30-da

ys: Adults 18 - 29

Liquor 17,902,281 36.3%

Any Type of Beer 14,‘35~,375 29.1%
Wine: § S—TY

Imported Beer

Domestic Light Beer

.0%

Domestic Regular Beer v

Microbrew / Craft Beer &}‘92‘65%

» GENERATION-Z (P18-29) who Live in the WEST PALM BEACH, FL, DMA
B USA GENERATION-Z (P18-29)

USA GENERATION-Z (P18-29) USA Projection

Top-10 Cuisines: Adults 18 - 29

Sit-Down Restaurants Used Past 30-days)

2.0
110
Chinese  Mexian  Piza mafan  Bagel/  Wings/ Steskhouse Upscale Seafood
Donut/  Burgers /
Bakery  Sports Bar

= GENERATION-Z (P18-29) wha Live in the WEST PALM BEACH, FL, DMA
W USA GENERATION Z (P18-29)

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
GENERATION-Z (P18-29) who Live In the WEST PALM... “ 32.1%

usacenerarionz (p1a-29) [EEAERIII 32.5%

Past 12 months Casino Activities: Adults 18 - 29
Slot Machines 1.n,sm,‘1m =2 21.9%
Table Games (Craps, Poker, etc.)
Bar/ Nighichuh
—
Upscale Restaurant m 7.5%
Stage Show / Concert m B.8%

spa | 2.4%

Used Past 30-days: Adults 18 - 29

5.
Other Gambling &?‘E?. 2.7%
oo

P 2.4% Casinos visited past 12 ths: Yes

Scarborough R1 2026: Jan25-lan26
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved.

¥ GENERATION-Z (P18-29) who Live in the WEST PALM BEACH, FL,DMA M USA GENERATION-Z (P18-29)
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(Age: 18 - 20 OR Age: 21 - 24 OR Age: 25 - 29)

/ Cannabis Vape Cigarettes

* GENERATION-Z (P18-29) who Live in the WEST PALM BEACH, FL, DMA
WUSA GENERATION Z (P18-29)



mﬁalnvestments Owned: Adults 18 or older

IRA (Individual Retirement Account)

100,032,171

73,093,628 T 268%
G51816] 5.3%
47,850,162 17.5%

7.2%

Stocks or Stock Options
Mutual Funds

Money Market Funds —

27,190,082 10.0%
855.7%
25,904,155 CEA

Bonds

Other (Crypto / NFTs / Metals, etc.)

| 18.% or 49,283,385 of USA Adults 18 or older are GENERATION-Z (Age 18-29 Adults).
Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) are 11.2% less likely to have a 401K, 29.9% less
likely to have an Auto Loan, 16.% less likely to Invest/Trade Stocks Online, 6.9% more likely to pay with their
Debit Card.

Financial Services Has and/or Uses: Adults 18 or older

225 51K W%
529 Plan / College Savings Plan Checking Debitor ATM  Savings  Credit Card Online Mobile Online Bill Home Auto Loan Money  Cerfificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit{CDs) Home  Improvement
Account Mortgage Loan or Home
Second Home or Real Estate Property Equity loan
= who are GENERATION-Z (Age 18-29 Adults) WUSA = who are GENERATION-Z (Age 18-29 Adults) mUSA

Professional Services Used*: Adults 18 or older

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)

20, 396 012

Real Estate Agent

7

3 3%
B .8%
Estate Planning & 3.1%
Divorce / Family Attorney fg (*Past 12 Months})
» who are GENERATION-Z (Age 18-29 Adults) ®mUSA
USA USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab

f\Past 3-Months Payment Methods Used: Adults 18 or older

+ ’ =, rour.oix REORE
MasterCard  Apple Pay  Cash App  Google Pay

Debit card

Venmo

American Discover  Store Credit Square Cash  Facebook Samsung Pay
Express Card Messenger
w who are GENERATION-Z (Age 18-29 Adults) m USA

3,498
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reservéd.
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(Age: 18 - 20 OR Age: 21 - 24 OR Age: 25 - 29)



1.4% or 686,854 of USA GENERATION-Z (P18-29) Adults 18 - 29 Live in the MINNEAPOLIS, MN, DMA.
Adults 18 - 29 GENERATION-Z (P18-29) who Live in the MINNEAPOLIS, MN, DMA are 17.6% more likely to
have a 401K, 4.7% less likely to have an Auto Loan, 2.7% less likely to Invest/Trade Stocks Online, .2% more

ﬁalnvestments Owned: Adults 18 - 29
Stocks or Stock Options
Mutual Funds M ;_’::
Money Market Funds ml;"'m
243 5.6%
Bonds 7.0%

529 Plan / College Savings Plan

IRA (Individual Retirement Account)

Other (Crypto / NFTs / Metals, etc.)

Second Home or Real Estate Property

T 2%
= GENERATION-Z (P18-29) who Live in the MINNEAPOLIS, MN, DMA
B USA GENERATION-Z (P18-29)

Checking  Debit or ATM

likely to pay with their Debit Card.

Financial Services Has and/or Uses: Adults 18 - 29

pepet] 37% 50% e 20 24%
| | ’ . 1.4%
6.8% ;
oz 1 200010 m oo Lo R T

Credit Card Mobile Online Online Bill Home Auto loan  Studentloan  Meney  Personal Loan Certificates of Refinanced Home

37707 =

Account card Banking Banking Paying Mortgage Market Deposit(CDs)  Home  Improvement
Account Mortgage Loan or Home
Equity Loan

 GENERATION-Z (P18-29) who Live in the MINNEAPOLIS, MN, DMA B USA GENERATION-Z (P18-29)

Professional Services Used*: Adults 18 - 29 'E'

Online Investing / Stock Trading

Tax Preparation Service
Financial Planner
Accountant

Real Estate Agent

4.5%
1,196,312 JFX 13

" 7,00 2.5%
Insurance Agent at a Local Office (not online) g
e { } PRIPES 2.1%

|
Divorce / Family Attorney &ml 0%

Estate Planning 0.8%

» GENERATION-Z (P18-29) who Live in the MINNEAPOLIS, MN, DMA

! 0.9% (*Past 12 Months) PayPal Venmo Zelle Debit Card VISA ApplePay  Cash App

Past 3-Months Payment Methods Used: Adults 18 - 29

Google Pay MasterCard  Discover American ~ Facebook  Square Cash Samsung Pay Store Credit
Express Messenger Card

W GENERATION-Z (P18-29) who Live in the MINNEAPOLIS, MN, DMA

m USA GENERATION-Z (P18-29)

USA GENERATION-Z (P18-29) USA Projection Scarborough R1 2026: Feb25-Feb26 Qual Intab 273

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

USA Projection usa Qual Intab 3,498

(Age: 18 - 20 OR Age: 21 - 24 OR Age: 25 - 29)



IRA (Individual Retirement Account)
Stocks or Stock Options  pes :

8.0%

Mutual Funds 4%
Money Market Funds ;;’;

9.0%
3,372,

529 Plan / College Savings Plan

Other (Crypto / NFTs / Metals, etc.)

Second Home or Real Estate Property

1%
= GENERATION-Z (P18-29) who Live in the ST. LOUIS, MO, DMA
W USA GENERATION-Z (P18-29)

.9% or 438,142 of USA GENERATION-Z (P18-29) Adults 18 - 29 Live in the ST. LOUIS, MO, DMA.

Adults 18 - 29 GENERATION-Z (P18-29) who Live in the ST. LOUIS, MO, DMA are 13.8% less likely to have a

401K, 40.8% more likely to have an Auto Loan, 21.9% less likely to Invest/Trade Stocks Online, 7.8% more
likely to pay with their Debit Card.

Financial Services Has and/or Uses: Adults 18 - 29

5

" B 20 S0%
R e

3% 22 32% g4y
i e

Checking Debitor ATM  Savings Credit Card Mobile Online

Online Bill Home Auto loan  Studentloan  Meney  Personal Loan Certificates of Refinanced Home
Account card Account Banking Banking Paying Mortgage Market Deposit(CDs)  Home  Improvement
Account Mortgage Loan or Home
Equity Loan

= GENERATION-Z (P18-29) who Live in the ST. LOUIS, MO, DMA W USA GENERATION-Z (P18-29)

Profess:onal Serwces Used*: Adults 18 29
ﬂ437 747
eal Estate Agent 2 %
Insurance Agent at a Local Office (not online) m A%
21%
r 2.8%

Divorce / Family Attorney

1.0%
Estate Planning H% 1%

» GENERATION-Z (P18-29) who Live in the ST. LOUIS, MO, DMA
USA GENERATION-Z (P18-29)

(*Past 12 Months)

USA Projection

Scarborough R1 2026: Feb25-Feb26
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

'E'Past 3-Months Payment Methods Used: Adults 18 - 29

74%  73% gy

7.6%
e B ]

Facebook Square Cash Samsung Pay Store Credit

American
Express Messenger Card
® GENERATION-Z (P18-29) who Live in the ST, LOUIS, MO, DMA

m USA GENERATION-Z (P18-29)

Cash App  Google Pay MasterCard  Discover

Qual Intab 292
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(Age: 18 - 20 OR Age: 21 - 24 OR Age: 25 - 29)



i
|

: .7% or 360,463 of USA GENERATION-Z (P18-29) Adults 18 - 29 Live in the CINCINNATI, OH, DMA.

Adults 18 - 29 GENERATION-Z (P18-29) who Live in the CINCINNATI, OH, DMA are 7.3% more likely to have a
401K, 21.7% more likely to have an Auto Loan, 17.6% less likely to Invest/Trade Stocks Online, 1.1% more
likely to pay with their Debit Card.

mﬁalnvestments Owned: Adults 18 - 29

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

529 Plan / College Savings Plan
Other (Crypto / NFTs / Metals, etc.)

Second Home or Real Estate Property

5.5%
8.3%
4.7%
7.2%
3.3%
7.0%
10.6%
g 6.8%
18.5%
: 5.7%

4.2%

sy

# GENERATION-Z (P18-29) who Live in the CINCINNATI, OH, DMA
M USA GENERATION-Z (P18-29)

g

Financial Services Has and/or Uses: Adults 18 - 29

TA% . con
i 1.3% 22% 0 1.4%
6.8% v 3
h [ i el

Checking  Debit or ATM Online Online Bill Auto loan  Student loan

Credit Card Mobile Home Money  Personal Loan Certificates of Refinanced Home
Account card Banking Banking Paying Mortgage Market Deposit(CDs)  Home  Improvement
Account Mortgage Loan or Home
Equity Loan

= GENERATION-Z (P18-29) who Live in the CINCINNATI, OH, DMA B USA GENERATION-Z (P18-29)

Professional Services Used*: Adults 18 - 29

Online Investing / Stock Trading

Tax Preparation Service

Financial Planner

Accountant

Real Estate Agent

Insurance Agent at a Local Office (not online)
Divorce / Family Attorney

Estate Planning

[ 98 12.3%
4,437,747 9.0%

3,909,217 7.9%

g 4.2%
3,392,584 6.9%

2.5%

L 2.4%

885%
1%
1.6%
1.0%

2 0.8%
2.8%

» GENERATION-Z (P18-29) who Live in the CINCINNATI, OH, DMA

USA GENERATION-Z (P18-29)

USA Projection

(*Past 12 Months)

Scarborough R1 2026: Feb25-Feb26
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'E'Past 3-Months Payment Methods Used: Adults 18 - 29

e

Google Pay  MasterCard

Facebook Square Cash Samsung Pay Store Credit

Cash App American
Express

Discover

Messenger Card

= GENERATION-Z (P18-29) who Live in the CINCINNATI, OH, DMA
m USA GENERATION-Z (P18-29)

Qual Intab 251

USA Projection usa Qual Intab 3,498

(Age: 18 - 20 OR Age: 21 - 24 OR Age: 25 - 29)



: .6% or 283,496 of USA GENERATION-Z (P18-29) Adults 18 - 29 Live in the WEST PALM BEACH, FL, DMA.
Adults 18 - 29 GENERATION-Z (P18-29) who Live in the WEST PALM BEACH, FL, DMA are 21.7% less likely to
have a 401K, 4.4% more likely to have an Auto Loan, 6.5% less likely to Invest/Trade Stocks Online, .3% more

mﬁalnvestments Owned: Adults 18 - 29

IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

529 Plan / College Savings Plan
Other (Crypto / NFTs / Metals, etc.)

Second Home or Real Estate Property

§7033.1%
4,091,519 JEEYS
23.2%

7.2%
03.9%
7.0%
8287%
E 6.3%
3 8 4.6%
2,313, 48821

g

4.4%
m

 GENERATION-Z (P18-29) who Live in the WEST PALM BEACH, FL, DMA
W USA GENERATION-Z (P18-29)

likely to pay with their Debit Card.

Financial Services Has and/or Uses: Adults 18 - 29

g % S0% 2% 15% 1.4%
Y 6.8% s 1.2%
Checking  Debit or ATM Credit Card Mobile Online Online Bill Home Auto loan  Studentloan  Meney  Personal Loan Certificates of Refinanced Home
Account card Banking Banking Paying Mortgage Market Deposit(CDs)  Home  Improvement
Account Mortgage Loan or Home
Equity Loan

= GENERATION-Z (P18-29) who Live in the WEST PALM BEACH, FL, DMA

Professional Services Used*: Adults 18 - 29

Online Investing / Stock Trading
Tax Preparation Service

Financial Planner

Accountant

Real Estate Agent

Insurance Agent at a Local Office (not online)
Divorce / Family Attorney

Estate Planning

[ 98 12.3%

5.8%
3,392,584 6.9%
B 2
90.9%
21%
0.7%
10%

3.3%

0.5%
0.8%

(*Past 12 Months)
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USA Projection

Scarborough R1 2026: Jan25-Jan26
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W USA GENERATION-Z (P18-29)
[

nPast 3-Months Payment Methods Used: Adults 18 - 29

e

Google Pay  MasterCard

cash App

Discover American ~ Facebook  Square Cash Samsung Pay Store Credit
Express Messenger Card
% GENERATION-Z (P18-29) who Live in the WEST PALM BEACH, FL, DMA
m USA GENERATION-Z (P18-29)
Qual Intab 266
USA Projection usa Qual Intab 3,498
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“Lifestyle/Future Plans”

P18+ USA DMA GENERATION-Z (Age 18-29 Adults) (Posted Resume/Looked for a New
Job Online in the past 30 days)

Fiay Viden Games
/: 4 . .V 4 { g
indeed_Looking for aNew ob

Still Attending College

20,473,054 7.5%

LG BTQ"’ 25,502,912 9.3%

5 7 ®
Plan to Go Backto School Ere st e : / in d e e d
Plan to Move next 12mos 26.20 4,357 o

Plan to Buy a Used Vehicle gwers o

Plan to Buy/Lease New Vehicle ghysiron T

Use Online Dating Apps g

Plan to Buy a House/Condo 16’656,7629% '

USA

Plan to Get Married

Plan Birth of a Child

w P18+ USA DMA GENERATION-Z (Age 18-29 Adults) (Posted Resume/Looked for a New Job Online in the past 30 days)
m P18+ USA AVERAGE: (Posted Resume/Looked for a New Job Online in the past 30 days)
USA DMA Scarborough R12026: Jan25-Mar26  Qual Intab: 3498 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO efa . al for Anything =

(Age: 18 - 20 OR Age: 21 - 24 OR Age: 25 - 29)



“Lifestyle/Future Plans"

=Sl ria2o P18+ MINNEAPOLIS-ST. PAUL DMA GENERATION-Z (Age 18-29 Adults) (Posted
Resume/Looked for a New Job Online in the past 30 days)

Play Video Games

24,962,634

indeed Looking for a New Job A9
Still Attending College

14,095,496
LGBTQ+ J

10,629,113

22,51 17.8 ¥ ®
Plan to Go Back to School  gretreym ST [ n d e e d
Plan to Move next 12mos  graisssy T l

Plan to Buy a Used Vehicle 15.8%

Plan to Buy/Lease New Vehicle 12.8%

Use Online Dating Apps

MINNEAPOLIS-ST. PAUL

Plan to Buy a House/Condo

3,502,599 7.1%

Plan Birth of a Child

m P18+ MINNEAPOLIS-ST. PAUL DMA GENERATION-Z (Age 18-29 Adults) (Posted Resume/Looked for a New Job Online in the past 30 days)

M P18+ USA AVERAGE: GENERATION-Z (Age 18-29 Adults) (Posted Resume/Looked for a New Job Online in the past 30 days)
MINNEAPOLIS-ST. PAUL  DMA  Scarborough R12026: Feb25-Feb26  Qual Intab: 273

.
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. s 0 e a s al for Anything =
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"Lifestyle/Future Plans"

P18+ ST. LOUIS DMA GENERATION-Z (Age 18-29 Adults) (Posted Resume/Looked for a
New Job Online in the past 30 days)

Play Video Games

24,962,634 50.7%

|ndeed Looking for a New Job 18,155,989 36.8%

Still Attending College gypssyre 30.4%

Plan to Go Back to School 10,205,346 SO

Plan to Buy a Used Vehicle

12,9, ¥ ®
indeed
LGBTQ+ -10,62.5-3,.113 ' 21.6% l

Plan to Move next 12mos

7,915,562 16.1%

4,480,437 9.1%

Use Online Dating Apps

Plan to Buy/Lease New Vehicle gresrae e

Plan to Buy a House/Condo

3,502,5997.1%

Plan to Get Married g5t ST. LOUIS

Plan Birth of a Child

i

2,1
= P18+ ST. LOUIS DMA GENERATION-Z (Age 18-29 Adults) (Posted Resume/Looked for a New Job Online in the past 30 days)

H P18+ USA AVERAGE: GENERATION-Z (Age 18-29 Adults) (Posted Resume/Looked for a New Job Online in the past 30 days)
ST.LOUIS DMA Scarborough R12026: Feb25-Feb26 Qualintab: 292 * Share of Everything
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"Lifestyle/Future Plans"

P18+ CINCINNATI DMA GENERATION-Z (Age 18-29 Adults) (Posted Resume/Looked for a
New Job Online in the past 30 days)

24,962,634 50.7%

Still Attending College [giAgRtrs

Play Video Games

/e, S 51¢ ;

LGBTQ+ 10, 529 113 21.6%

“ndeed
Plan to Buy a Used Vehicle 7,810,206 B l

Plan to Go Back to School g 10,205,346 ' 20.7%

Plan to Buy/Lease New Vehicle
Plan to Buy a House/Condo
Plan to Get Married
Use Online Dating Apps
Plan Birth of a Child

m P18+ CINCINNATI DMA GENERATION-Z (Age 18-29 Adults) (Posted Resume/Looked for a New Job Online in the past 30 days)

B P18+ USA AVERAGE: GENERATION-Z (Age 18-29 Adults) (Posted Resume/Looked for a New Job Online in the past 30 days)
CINCINNATI  DMA  Scarborough R1 2026: Feb25-Feb26  Qualintab: 251 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright ® 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. S O e a . al for Anything o
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“Lifestyle/Future Plans”

P18+ WEST PALM BEACH-BOCA RATON DMA GENERATION-Z (Age 18-29 Adults) (Posted
Resume/Looked for a New Job Online in the past 30 days)

-

Play Video Games

50.7%

/fndeed.Looking fora New Job

18,155,989 T 36.8%

Still Attending College gyyrryrs 30.4% i

Plan to Buy a Used Vehicle T

Plan to Go Back to School

LGBTQ+

‘indeed

Plan to Buy/Lease New Vehicle 12_8%‘

Use Online Dating Apps

Plan to Move next 12mos

Plan Birth of a Child
Plan to Get Married 3,6&6,573 Bkl WEST PALM BEACH-BOCA RATON

Plan to Buy a House/Condo 3.502599  7.1%

= P18+ WEST PALM BEACH-BOCA RATON DMA GENERATION-Z (Age 18-29 Adults) (Posted Resume/Looked for a New Job Online in the past 30 days)

W P18+ USA AVERAGE: GENERATION-Z (Age 18-29 Adults) (Posted Resume/Looked for a New Job Online in the past 30 days)
WEST PALM BEACH-BOCARATON DMA  Scarborough R12026: Jan25-Jan26  QualIntab: 266 Share of Everything

[
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Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) spend an average of 2 days, 7 hours, 31 minutes and 59
seconds each week with All Forms of Media.

64.% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) spend an avg. of 6 hours and 7 minutes each week listening to All
Local AM/FM Radio, representing 7.1% of total time spent with all forms of Media.

96.3%

Avg. H:M:S/week with All Forms of
Media: Aduits 18 or older

Concurt
usage 55.8%

who are GENERATION-Z UsA
(Age 18-29 Adults)

oﬂ" ’}\-\‘\ I ®

¢ &
&
= who are GENERATION-Z (Age 18-29 Adults) m USA
USA  USAProjection  Scarborough R12026: Jan 25-Mor26  Qual Intab 3,498 USA Projection  Scarborough R12026: Jan 25-Mar26 ~ Qual Intab 24,338 HU Sharre DfA Eve':jyth ing
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Adults 18 - 29 GENERATION-Z (P18-29) who Live in the MINNEAPOLIS, MN, DMA spend an average of 2 days, 4 hours,
39 minutes and 36 seconds each week with All Forms of Media.

64.6% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the MINNEAPOLIS, MN, DMA spend an avg. of 6 hours and 19 minutes each
week listening to All Local AM/FM Radio, representing 7.7% of total time spent with all forms of Media.

Weekly
Reach %: Avg. H:M:S/week with All Forms of
Media: Aduits 18 or older

LOUL
63.9%

GENERATION-Z (P18-29) USAGENEﬂATm -Z (P18-
who Live in the
MINNEAPOLIS, MN, DMA

B GENERATION-Z (P18-29) who Live in the MINNEAPOLIS, MN, DMA W USA GENERATION-Z (P18-29)

USA GENERATION-Z (P18-29) USA Projection USA Projection  USA  Qual Intab 3,498 HUbbCII’d Share of Everything

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. e . for Anything _
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Adults 18 - 29 GENERATION-Z (P18-29) who Live in the ST. LOUIS, MO, DMA spend an average of 2 days, 3 hours, 59
minutes and 45 seconds each week with All Forms of Media.

72.4% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the ST. LOUIS, MO, DMA spend an avg. of 6 hours and 3 minutes each week
listening to All Local AM/FM Radio, representing 8.4% of total time spent with all forms of Media.

94.5%

Weekly

Reach %: Avg. H:M:S/week with All Forms of
Media: Aduits 18 or older

LOUL
63.9%

GENERATION-Z (P18-29) USAGENEﬂATm -Z (P18-
who Live in the ST. LOUIS,
MO, DMA

= GENERATION-Z (P18-29) who Live in the ST. LOUIS, MO, DMA m USA GENERATION-Z (P18-29)

USA GENERATION-Z (P18-29) USA Projection USA Projection ~ USA  Qual Intab 3,498 HUbbCII’d Shar're DfA Ev e':jyth ing
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcosting, Inc. LLC. All rights reserved. op AnyLhing .
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Adults 18 - 29 GENERATION-Z (P18-29) who Live in the CINCINNATI, OH, DMA spend an average of 2 days, 7 hours, 35
minutes and 56 seconds each week with All Forms of Media.

68.8% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the CINCINNATI, OH, DMA spend an avg. of 6 hours and 31 minutes each
week listening to All Local AM/FM Radio, representing 8.1% of total time spent with all forms of Media.

94.5%
Weekly

Reach %: Avg. H:M:S/week with All Forms of
Media: Aduits 18 or older

LOUL
63.9%

GENERATION-Z (P18-29) USAGENEﬂATm -Z (P18-
who Live in the
CINCINNATI, OH, DMA

® GENERATION-Z (P18-29) who Live in the CINCINNATI, OH, DMA W USA GENERATION-Z (P18-29)

USA GENERATION-Z (P18-29) USA Projection USA Projection  USA  Qual Intab 3,498 HUbbCII’d Share of Everything
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Adults 18 - 29 GENERATION-Z (P18-29) who Live in the WEST PALM BEACH, FL, DMA spend an average of 2 days, 7
hours, 6 minutes and 16 seconds each week with All Forms of Media.

62.6% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the WEST PALM BEACH, FL, DMA spend an avg. of 6 hours and 16 minutes
each week listening to All Local AM/FM Radio, representing 7.1% of total time spent with all forms of Media.

Weekly
Reach %: Avg. H:M:S/week with All Forms of
Media: Aduits 18 or older

LOUL
63.9%

GENERATION-Z (P18-29) USAGENEﬂATm -Z (P18-
who Live in the WEST
PALM BEACH, FL, DMA

% of Total

Avg. Weekly
Hours:Minutes:
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Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) spend an average of 1 days, 14 hours, 9 minutes and 22
seconds each week with All Forms of Ad-Supported Media.

62.8% of Adults 18 or older who are GENERATION-Z (Age 18-29 Aduits) spend an avg. of 5 hours and 39 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 9.3% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Aduits 18 or older

53:29:49
concurr
usage 57.9%

who are GENERATION-Z
(Age 18-29 Aduits)

® who are GENERATION-Z (Age 18-29 Adults) m USA
o Share of Everything
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Adults 18 - 29 GENERATION-Z (P18-29) who Live in the MINNEAPOLIS, MN, DMA spend an average of 1 days, 12 hours,
38 minutes and 26 seconds each week with All Forms of Ad-Supported Media.

63.7% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the MINNEAPOLIS, MN, DMA spend an avg. of 6 hours and 3 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.5% of total time spent with all forms of Ad-Supported Media.

94.5%
Avg. H:M:5/week with All Forms of Ad-
Supported Media: Aduits 18 or older

concurn

GENERATION-Z (P18-29) USAGENERATION-Z (P18-
who Live in the 29)
MINNEAPOLIS, MN, DMA

® GENERATION-Z (P18-29) who Live in the MINNEAPOLIS, MN, DMA  m USA GENERATION-Z (P18-29)

Share of Everything
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Adults 18 - 29 GENERATION-Z (P18-29) who Live in the ST. LOUIS, MO, DMA spend an average of 1 days, 9 hours, 18

minutes and 34 seconds each week with All Forms of Ad-Supported Media.

70.7% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the ST. LOUIS, MO, DMA spend an avg. of 5 hours and 32 minutes each

week listening to Local Ad-Supported AM/FM Radio, representing 11.7% of total time spent with all forms of Ad-Supported Media.
94.5%

Weekly
Reach %:

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Aduits 18 or older

concurn
e

GENERATION-Z (P18-29) USA GENERATION-Z (P18-
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Adults 18 - 29 GENERATION-Z (P18-29) who Live in the CINCINNATI, OH, DMA spend an average of 1 days, 15 hours, 35
minutes and 22 seconds each week with All Forms of Ad-Supported Media.

66.9% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the CINCINNATI, OH, DMA spend an avg. of 5 hours and 40 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 9.6% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Aduits 18 or older

concurn

GENERATION-Z (P18-29) USAGENERATION-Z (P18-
who Live in the 29)
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Adults 18 - 29 GENERATION-Z (P18-29) who Live in the WEST PALM BEACH, FL, DMA spend an average of 1 days, 13
hours, 27 minutes and 25 seconds each week with All Forms of Ad-Supported Media.

61.5% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the WEST PALM BEACH, FL, DMA spend an avg. of 6 hours and 4 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 10.% of total time spent with all forms of Ad-Supported Media

Avg. H:M:5/week with All Forms of Ad-
Supported Media: Aduits 18 or older

concurn

GENERATION-Z (P18-29) USA GENERATION-Z (P18~
who Live in the WEST 29)
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&

B GENERATION-Z (P18-29) who Live in the WEST PALM BEACH, FL, DMA ® USA GENERATION-Z (P18-29)

L o Share of Everything
USA GENERATION-Z (P18-29 USA Projection USA Projection USA Qual Intab 3,498 H bb d i

All Graphs and soefa.ai Data Modeling (.(opyrig t © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved, 4 N H ) g rN S for Anything
(Age: 18 - 20 OR Age: 21 - 24 OR Age: 25 - 29)



2 ull
= &

i

avg. of 48.5 minutes/day.

Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) spend an average of 5 hours and 27
minutes each day with All Forms of Ad-Supported Media. 62.8% listen to Local AM/FM Radio for an
(Local Radio delivers 9.3% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(average week]
Grocery Stores

Search (Google, Bing, etc.)
Billboards & Signs (Weekly Drivers)

Banking/Financi: Estate

News/Weather /Sports (Websites/Apps)
Email/Text/IM/Zoom,etc. (Personal & Work)
Local AM/FM Radio

Facebook

Local TV Stations

Games/Fantasy/Betting Sites

Non-Premium Cable TV Networks

Instagram

Netfiix

Total Persons:
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Adults 18 - 29 GENERATION-Z (P18-29) who Live in the MINNEAPOLIS, MN, DMA spend an average of
5 hours and 14 minutes each day with All Forms of Ad-Supported Media. 63.7% listen to Local
AM/FM Radio for an avg. of 51.9 minutes/day. (Local Radio delivers 10.5% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 - 29
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Games/Fantasy/Betting Sites
Instagram
Local AM/FM Radio
YouTube Video
Shopping (ind. Food/Auctions/Travel, etc.)

Netflix
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Avg. Hours+Minutes/day with All
Forms of Media: Adults 18 - 29
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Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 - 29
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Top-13 All Forms of Media (Persons & % Reach): Adults 18 - 29
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Adults 18 - 29 GENERATION-Z (P18-29) who Live in the ST. LOUIS, MO, DMA spend an average of 4
hours and 45 minutes each day with All Forms of Ad-Supported Media. 70.7% listen to Local AM/FM
Radio for an avg. of 47.5 minutes/day. (Local Radio delivers 11.7% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 - 29
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| Adults 18 - 29 GENERATION-Z (P18-29) who Live in the CINCINNATI, OH, DMA spend an average of 5
hours and 39 minutes each day with All Forms of Ad-Supported Media. 66.9% listen to Local AM/FM
Radio for an avg. of 48.6 minutes/day. (Local Radio delivers 9.6% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 - 29
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Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 - 29
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Top-13 All Forms of Medla (Persons & % Reach): Adults 18 - 29
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4 Adults 18 - 29 GENERATION-Z (P18-29) who Live in the WEST PALM BEACH, FL, DMA spend an
average of 5 hours and 21 minutes each day with All Forms of Ad-Supported Media. 61.5% listen to
Local AM/FM Radio for an avg. of 52.1 minutes/day. (Local Radio delivers 10.% of Time with Ad-Supported Media.)
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Avg. Week AHAud:o (Persons & % Reach): Adults 18 or older
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30,938,571 or 62.8% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) listen to Ad-
Supported Local AM/FM Radio for an average of 48.5 minutes every day representing 36.7% of all
time spent daily with Ad-Supported Audio.
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DMA listen to Ad-Supported Local AM/FM Radio for an average of 51.9 minutes every day
representing 39.4% of all time spent daily with Ad-Supported Audio.

Avg. Week Ah' Aud:o (Persons & % Reach): Adults 18 29 Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 - 29
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38.5% of all time spent daily with Ad-Supported Audio.
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309,624 or 70.7% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the ST. LOUIS, MO, DMA
listen to Ad-Supported Local AM/FM Radio for an average of 47.5 minutes every day representing
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241,291 or 66.9% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the CINCINNATI, OH, DMA
listen to Ad-Supported Local AM/FM Radio for an average of 48.6 minutes every day representing
37.7% of all time spent daily with Ad-Supported Audio.
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174,209 or 61.5% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the WEST PALM BEACH, FL,
DMA listen to Ad-Supported Local AM/FM Radio for an average of 52.1 minutes every day
representing 36.8% of all time spent daily with Ad-Supported Audio.
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| 30,938,571 or 62.8% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) listen to Ad-

Supported Local AM/FM Radio for an average of 48.5 minutes every day representing 36.7% of all
time spent daily with Ad-Supported Audio.
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| 437,390 or 63.7% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the MINNEAPOLIS, MN,
DMA listen to Ad-Supported Local AM/FM Radio for an average of 51.9 minutes every day
representing 39.4% of all time spent daily with Ad-Supported Audio.
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| 309,624 or 70.7% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the ST. LOUIS, MO, DMA

listen to Ad-Supported Local AM/FM Radio for an average of 47.5 minutes every day representing
38.5% of all time spent daily with Ad-Supported Audio.
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| 241,291 or 66.9% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the CINCINNATI, OH, DMA
listen to Ad-Supported Local AM/FM Radio for an average of 48.6 minutes every day representing
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Weekly 62.8%
Reach % 61-3%
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| 174,209 or 61.5% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the WEST PALM BEACH, FL,
DMA listen to Ad-Supported Local AM/FM Radio for an average of 52.1 minutes every day
representing 36.8% of all time spent daily with Ad-Supported Audio.
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30,938,571 or 62.8% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Pop Contemporary Hit Radio,
Classic Hits, Country, and Hot AC.

Local AM/FM Radro Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
{arerzge o)

{Average week)
Adult Contemporary

Classic Hits
News/Talk/Information
Country

Pop Contemporary Hit Radio
Classic Rock

Hot AC

Adult Hits

Altemative

All Sports.
Contemporary Christian
Urban AC

All News

_M

Avg. Hours+Minutes/day with Local
AM/FM Radio: Adults 18 or older

1:09

-H-
who are GENERATION-Z USA
e 1829 Adui)
#who are GENERATION-Z (Age 18-29 Adults) mUSA

Alternative
27.9

Hot AC
27.0

Pop
Contemporary
Hit Radio
24.2

Contemporary
Christian
234

Classic Hits
pL

All News | Sports

News/Talk/In | Adult
formation | Contemporary
220 19.5

Alternative
282

News/Talk/Infor
mation
280

All News
278

Classic Rock
27.6

All Sports

Adult Hits

Hot AC
259

Country
26.4

Adult
Contemp
orary
244

Classic Hits
259 Urban
AC

24.7

26.8

Pop Contemporary
Hit Radio
243

Contemporar
y Christian
251

® who are GENERATION-Z (Age 18-29 Adults)

W USA

Ad-Supported Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older

[Average Week) Totol Persons: - E Spent:
Adut Contemporary e —— T
comtry N ———— Y7

Pop Contemporary Hit Radio 0.903 884 19,9% 4 BG%

Hotac _u!r 7%
s P Py o syt B

m Supported Local AM/FM Radio:

LEITEE 8% Adults 18 or older M
ausports RN ~_10.8%
T | Ta— 04z m &
o c R T 2%

= who are GENERATION Z »
miews R V1529 Al
e ]

= who are GENERATION-Z (Age 18-29 Adults) mUSA
USA USA Projection Scarborough R1 2026: Jan 25-Mar26 Qual Intab 3,498

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[averoge Day)

Ad-Supported Local AM/FM Radio Formats (% Time Spent

& Avg. Minutes/day Spent): Adults 18 or older

27.9

Alternative

Classic Rock

25.7

Urban AC

253

Active Rock

252

Pop
Contemporary
Hit Radio
24.2

Classic Hits
24.2

Adult Hits
222 Al
All News | Sports
21.7 20.8

Adult
Contemporary
18.5

News/Talk/In
formation
22.0

Alternative

News/Talk/Infor

mation
28.0

All News
278

Adult Hits
Active Rock 26.5
278

Country
26.4

Adult

Urban Contemp
AC orary
24.7 244

Classic Rock
27.6

Pop Contemporary
Hit Radio
24.3

Classic Hits
259

All Sports
26.8

USA Projection

Scarborough R1 2026: Jan 25-Mar26

u who are GENERATION-Z (Age 18-29 Adults)

Qual Intab

(Age: 18 - 20 OR Age: 21 - 24 OR Age: 25 - 29)

24,338

W USA
® Share of Everything

Soeﬁ.al for Anything _



§::=nnSW’

P18-29

437,390 or 63.7% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the MINNEAPOLIS, MN, DMA
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Hot AC,
Classic Hits, Country, and Adult Contemporary.
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Local AM/FM Radro Formats (Persons & % Reach): Adults 18 - 29

{Average week)
Adult Contemporary

Pop Contemporary Hit Radio
Classic Hits

Country

Hot AC

Classic Rock
Alternative

Adult Hits

Urban AC

Mexican Regional
Contemporary Christian
News/Talk/Information

Urban Contemporary

309,624 or 70.7% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the ST. LOUIS, MO, DMA listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Rock, Classic Hits,
Pop Contemporary Hit Radio, and Adult Hits.
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241,291 or 66.9% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the CINCINNATI, OH, DMA listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Hits, Classic Hits, Country, Hot AC, and
Adult Contemporary.
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174,209 or 61.5% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the WEST PALM BEACH, FL, DMA
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Urban AC, Classic
Hits, Pop Contemporary Hit Radio, and Country.
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' 16,784,481 or 34.1% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) watch Ad-
Supported Local TV Stations for an average of 35. minutes every day representing 32.8% of all time
spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 - 29
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® GENERATION-Z (P18-29) who Live in the MINNEAPOLIS, MN, DMA

167,708 or 24.4% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the MINNEAPOLIS, MN,
DMA watch Ad-Supported Local TV Stations for an average of 39.3 minutes every day representing
33.9% of all time spent daily with Ad-Supported Video.
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193,937 or 44.3% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the ST. LOUIS, MO, DMA
watch Ad-Supported Local TV Stations for an average of 28.2 minutes every day representing 31.%
of all time spent daily with Ad-Supported Video.

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 - 29
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Avg. Week All Video (Persons & % Reach): Adults 18 - 29
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94,723 or 26.3% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the CINCINNATI, OH, DMA
watch Ad-Supported Local TV Stations for an average of 26.9 minutes every day representing 26.9%
of all time spent daily with Ad-Supported Video.

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 - 29
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l 78,016 or 27.5% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the WEST PALM BEACH, FL,
DMA watch Ad-Supported Local TV Stations for an average of 44.6 minutes every day representing
31.5% of all time spent daily with Ad-Supported Video.
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16,784,481 or 34.1% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) watch Ad-
Supported Local TV Stations for an average of 35. minutes every day representing 32.8% of all time
spent daily with Ad-Supported Video.
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Reach % n—— ll’share Of Ad-SUppOftEd v"deo n Video: Adults 18 or older
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167,708 or 24.4% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the MINNEAPOLIS, MN,
DMA watch Ad-Supported Local TV Stations for an average of 39.3 minutes every day representing
33.9% of all time spent daily with Ad-Supported Video.
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193,937 or 44.3% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the ST. LOUIS, MO, DMA

watch Ad-Supported Local TV Stations for an average of 28.2 minutes every day representing 31.%
of all time spent daily with Ad-Supported Video.
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94,723 or 26.3% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the CINCINNATI, OH, DMA
watch Ad-Supported Local TV Stations for an average of 26.9 minutes every day representing 26.9%
of all time spent daily with Ad-Supported Video.
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) 78,016 or 27.5% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the WEST PALM BEACH, FL,
WPB DMA watch Ad-Supported Local TV Stations for an average of 44.6 minutes every day representing
31.5% of all time spent daily with Ad-Supported Video.
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16,784,481 or 34.1% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies, Local
News - Morning, Game Shows, and Local News - Late.
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Local TV Station Programs (Persons & % Reach): Adults 18 - 29
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167,708 or 24.4% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the MINNEAPOLIS, MN,
DMA watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Morning,
Comedies, Local News - Late, Local News - Evening, and Game Shows.
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Local TV Station Programs (Persons & % Reach): Adults 18 - 29

(average week)
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193,937 or 44.3% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the ST. LOUIS, MO, DMA
watch Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Local News - Evening,
Sports, Movies,

Local News - Morning, and Local News - Late.
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Local TV Station Programs (Persons & % Reach): Adults 18 - 29
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| 94,723 or 26.3% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the CINCINNATI, OH, DMA
watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Game
Shows, Local News - Morning, Comedies, and Local News - Late.
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[ 78,016 or 27.5% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the WEST PALM BEACH, FL,
DMA watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News -
Morning, Local News - Late, Game Shows, and Local News - Evening.
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[ 37,727,187 or 76.6% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) use Ad-
Supported Social Media for an average of 200.1 minutes every day representing 41.7% of all time
spent daily with Ad-Supported Digital Media.
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[ 538,994 or 78.5% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the MINNEAPOLIS, MN,
DMA use Ad-Supported Social Media for an average of 199.5 minutes every day representing 42.1%
of all time spent daily with Ad-Supported Digital Media.
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[ 282,857 or 64.6% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the ST. LOUIS, MO, DMA use
Ad-Supported Social Media for an average of 168.6 minutes every day representing 39.3% of all time
spent daily with Ad-Supported Digital Media.
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[ 302,513 or 83.9% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the CINCINNATI, OH, DMA
use Ad-Supported Social Media for an average of 192.2 minutes every day representing 40.7% of all
time spent daily with Ad-Supported Digital Media.
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[ 201,977 or 71.2% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the WEST PALM BEACH, FL,
DMA use Ad-Supported Social Media for an average of 215. minutes every day representing 42.3%
ofall time spent daily with Ad-Supported Digital Media.
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- 482,537 or 70.3% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the MINNEAPOLIS, MN,
DMA use Ad-Supported Facebook for an average of 71.3 minutes every day representing 35.7% of all
time spent daily with Ad-Supported Social Media.

Avg. Week AII 50c:al Medra (Persons & % Reach): Adults 18 - 29
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Avg. Week All 50c:al Medra (Persons & % Reach): Adults 18 - 29

- 282,857 or 64.6% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the ST. LOUIS, MO, DMA use
Ad-Supported Facebook for an average of 43.8 minutes every day representing 26.% of all time
spent daily with Ad-Supported Social Media.
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- 270,015 or 74.9% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the CINCINNATI, OH, DMA
use Ad-Supported Facebook for an average of 74.3 minutes every day representing 38.7% of all time
spent daily with Ad-Supported Social Media.
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186,425 or 65.8% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the WEST PALM BEACH, FL,
DMA use Ad-Supported Facebook for an average of 58.4 minutes every day representing 27.2% of all
time spent daily with Ad-Supported Social Media.
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33,331,726 or 67.6% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) use Ad-
Supported Facebook for an average of 67.2 minutes every day representing 33.6% of all time spent
daily with Ad-Supported Social Media.
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482,537 or 70.3% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the MINNEAPOLIS, MN,
DMA use Ad-Supported Facebook for an average of 71.3 minutes every day representing 35.7% of all
time spent daily with Ad-Supported Social Media.

Weekly

Avg. Hours+Minutes/day with Ad-Supported
Reach % 70.3%
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282,857 or 64.6% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the ST. LOUIS, MO, DMA use
Ad-Supported Facebook for an average of 43.8 minutes every day representing 26.% of all time
spent daily with Ad-Supported Social Media.

Weekly Avg. Hours+Minutes/day with Ad-Supported

Reach % 67.6% Social Media: Adults 18 - 29
. 0
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270,015 or 74.9% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the CINCINNATI, OH, DMA
use Ad-Supported Facebook for an average of 74.3 minutes every day representing 38.7% of all time
spent daily with Ad-Supported Social Media.

Avg. Hours+Minutes/day with Ad-Supported
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186,425 or 65.8% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the WEST PALM BEACH, FL,
DMA use Ad-Supported Facebook for an average of 58.4 minutes every day representing 27.2% of all
time spent daily with Ad-Supported Social Media.
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Reach % 67.6% Social Media: Adults 18 - 29
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 2,723,194;
Social Media: 2,243,993; Local Radio: 1,835,008; Non-Prem. Cable: 724,784; Local TV:
503,953 reaching Adults 18 or older who are GENERATION-Z (Age 18-29 Adults

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who are GENERATION-Z (Age 18-29
Adults)
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 29,271;
Social Media: 29,184; Local Radio: 26,181; Non-Prem. Cable: 7,020; Local TV: 3,814
reaching Adults 18 - 29 GENERATION-Z (P18-29) who Live in the MINNEAPOLIS, MN,
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 27,317;
Social Media: 18,835; Local Radio: 17,635; Non-Prem. Cable: 8,188; Local TV: 6,402
reaching Adults 18 - 29 GENERATION-Z (P18-29) who Live in the ST. LOUIS, MO, DM
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 22,552;
Social Media: 20,603; Local Radio: 14,569; Non-Prem. Cable: 5,993; Local TV: 3,047
reaching Adults 18 - 29 GENERATION-Z (P18-29) who Live in the CINCINNATI, OH, D
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M-F 6a-7p Avg. Available Impressions per 15-min. are... Local Radio: 10,876; All Other
Digital Media: 9,901; Social Media: 9,095; Non-Prem. Cable: 3,757; Local TV: 2,018
reaching Adults 18 - 29 GENERATION-Z (P18-29) who Live in the WEST PALM BEACH, FL
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35,572,661 or 72.2% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) spend an
average of 40.8 minutes per day driving, seeing Billboards and Signs. 52.5% Listen to Local Radio
Stations Out-of-Home for an average of 29.4 minutes/day.

R
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Top-13 Out—of -Home Media (Persons & % Reach): Adults 18 - 29

(average week)
Grocery Stores

Walking in Towns, Cities, Downtown...

Billboards & Signs (Weekly Drivers)
AM/FM Radio

Gas Stations/Convenience Stores
Spotify

Restaurants & Bars

Shopping Malls

Podcasts

Retail Stores

Drug Stores

Movie Theaters

Health Qlubs/Gyms

Total Persons:

80 ¢l 04, 5%

R

Z(P18-29) USA
who Live in the
MINNEAPOLIS, MN, DMA

m

» GENERATION-Z (P18-29) who Live in the MINNEAPOLIS, MN, DMA

7 462,182 or 67.3% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the MINNEAPOLIS, MN,
DMA spend an average of 29.2 minutes per day driving, seeing Billboards and Signs. 53.2% Listen to
Local Radio Stations Out-of-Home for an average of 31.5 minutes/da
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Top-13 Out—of -Home Media (Persons & % Reach): Adults 18 - 29

(Average week]
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Walking in Towns, Cities, Downtown...
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[ 311,723 or 71.1% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the ST. LOUIS, MO, DMA
spend an average of 44.2 minutes per day driving, seeing Billboards and Signs. 59.1% Listen to Local
Radio Stations Out-of-Home for an average of 28.8 minutes/day.
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Top-13 Out—of -Home Media (Persons & % Reach): Adults 18-29

(average week)
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% Time

7 299,198 or 83.% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the CINCINNATI, OH, DMA
spend an average of 51. minutes per day driving, seeing Billboards and Signs. 56.% Listen to Local
Radio Stations Out-of-Home for an average of 29.5 minutes/day.
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Top-13 Out-of-Home Media (Persons & % Reach): AdultsL18 -29

(average week)
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Billboards & Signs

199,131 or 70.2% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the WEST PALM BEACH, FL,
DMA spend an average of 62.2 minutes per day driving, seeing Billboards and Signs. 51.4% Listen to
Local Radio Stations Out-of-Home for an average of 31.6 minute

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/b'ay Spent): Adults 18 - 29
lmﬂi!ﬂuz

Restaurants &
Bars
18.8

Shopping
Malls
14.7

Billboards & Signs
{Weekly Drivers)
40.8

Health
Clubs/Gyms
12.7

Movie
Theaters
126

AM/FM Radio

32.6

Grocery Stores

10.6 Retail

Walking in Stores
Towns, Cities,

Downtown Areas | Podcasts

25.5 9.8

AM/FM Radio
318

(Weekly Drivers)
62.2

Walking in Towns, Cities,
Downtown Areas
237

Shopping Malls
19.2

Movie Theaters Podcasts

14.8

Health
Clubs/Gyms
17.5

Grocer
Restaurants & ¥ Spotif
Bars Stores y
15.7 10.0 8.5

= GENERATION-Z (P18-29) who Live in the WEST PALM BEACH, FL, DMA

m USA GENERATION-Z (P18-29)

Top-13 Ad-. Suggorted Out~of Home Media (Persons & % Reach): Adults 18 - 29

(average week)
Grocery Stores

Billboards & Signs (Weekly Drivers)
AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Podcasts

Retail Stores

Drug Stores

Movie Theaters

Health dubs/Gyms

TV Music Channels

% Time Spent:

8.7%

o]
555 |

Avg. Hours+Minutes/day with Ad-
Supported Out-of-Home Media:
Adults 18 - 29

“ $
Concurrent
usage %:

GENERATION-Z (P18-29) USA GENERATION Z (P18-
who Live in the WEST
PALM BEACH, FL, DMA

m
H%m

w GENERATION-Z (P18-29) who Live in the WEST PALM BEACH, FL, DMA

2.8%

USA GENERATION-Z (P18-29) USA Projection

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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35,572,661 or 72.2% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) spend an average of

40.8 minutes per day driving, seeing Billboards and Signs representing 27.1% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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462,182 or 67.3% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the MINNEAPOLIS, MN, DMA
spend an average of 29.2 minutes per day driving, seeing Billboards and Signs representing 20.% of all Time
Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

. " Out-of-Home Media: Adults 18 - 29
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311,723 or 71.1% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the ST. LOUIS, MO, DMA spend an
average of 44.2 minutes per day driving, seeing Billboards and Signs representing 31.3% of all Time Spent
with Ad-Supported Out-of-Home Media.
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299,198 or 83.% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the CINCINNATI, OH, DMA spend an
average of 51. minutes per day driving, seeing Billboards and Signs representing 34.7% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 - 29
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199,131 or 70.2% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the WEST PALM BEACH, FL, DMA
spend an average of 62.2 minutes per day driving, seeing Billboards and Signs representing 38.% of all Time
Spent with Ad-Supported Out-of-Home Media.
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462,182 or 67.3% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) spend an average
of 29.2 minutes per day driving an average of 17. miles each day and are 84.7% more likely to use
Lake Street than the Metro average.

Top-26 Residential Zip Codes: Adults 18 or older

Top-26 Employment Zip Codes: Adults 18 or older

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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311,723 or 71.1% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) spend an average
of 44.2 minutes per day driving an average of 25.7 miles each day and are 146.6% more likely to use
Martin Luther King Bridge than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Emglazment Zip Codes: Adults 18 or older
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299,198 or 83.% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) spend an average
of 51. minutes per day driving an average of 29.7 miles each day and are 66.9% more likely to use
Queen City Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
— : F 5 7.91%
75 1,046,662 50.3?3. 45220 36478 1.88% . 45069 52,648 2.71%
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199,131 or 70.2% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) spend an average
of 62.2 minutes per day driving an average of 36.2 miles each day and are 28.% more likely to use
Palm Beach Lakes Blvd than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top Residential Zip Codes: (Adults 18 or older who are GENERATION-Z (Age 18-29 Adults)) || [T
4 * =\ 9
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/ 33445 3'3—4_3

Az |
4349 467

Share of Everything
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(Age: 18 - 20 OR Age: 21 - 24 OR Age: 25 - 29)



Avg. Week AH’ Print Medm {Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

Wall Street Journal (Daily)

All Local Weekly Newspapers

USA Today (Daily)

Catalogs

Magazines

Total persans:

mm Avg. Hours+Minutes/day with All

Print Media: Adults 18 or older

T

= who are GENERATION-Z (Age 18-29 Adults)

who are GENERATION-Z (Age 18-
29 Adults)

12,269,482 or 24.9% of Adults 18 or older who are GENERATION-Z (Age 18-29 Adults) read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 7.5 minutes every day representing 26.5% of all

time spent daily with All forms of Print Media.

% Time Sdrm

o S )
R R R - o i Jos

m
m

0%

usa

Local Daily
Newspaper(s) (Sunday)
10.6

USA Today (Daily)
75

Direct Mail
Advertising
Newspaper(s) (excluding
(Daily+Sunday) Catalogs)
New York Times 7.5 7.4
(Daily+Sunday)
9.1

Local Daily

Local Daily
Newspaper(s)
Magazines (Daily
8.0 [X]

New York
Times (Daily)

Local Daily
Newspaper(s)
{Daily
8.7

Direct Mail
Advertising
(excluding
USA Today (Daily) Catalogs)
8.6 14

Local Daily
Newspaper(s)
(Daily+Sunday)
9.4

. Catalogs
Local Daily 16

Newspaper(s) MNew York Times New York
(sunday} (DailysSunday) Times (Daily)
132 93 -3 72

mUSA

= who are GENERATION-Z (Age 18-29 Adults)

mUSA

Avg. Week Ad- Suggorted All Prmt Media (Persons & % Reach): Adults 18 or older Avg.

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily+Sunday)

New York Times (Daily)

New York Times (Sunday)

‘Wall Street Journal (Daily)

All Local Weekly Newspapers

UsA Today (Daily)

Catalogs

Books

USA USA Projection

Toal persons

10, 279 744

m-
P
Lo

= who are GENERATION-Z (Age 18-29 Adults)
Scarborough R1 2026: Jan 25-Mar26
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved,

Qual Intab

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older,

who are GENERATION Z (Age
1829 Adults)

% Time Spent.

Day Ad-Supported Print Media (% Time Spent & Av.

g. Minutes/day Spent): Adults 18 or older

o = A [
& 0o o -]
bR B ER BRER RN N . >

EE

Wall Street
Journal {Daily)
7.7

New York Times
(Daily+Sunday)
9.1

Magazines

New York Times
(Sunday)
1.6

USA Today (Daily}
7.5

| (excluding
Catalogs)
74

Local Daily
Hewspaper(s)
(sunday)
106

New York Times (Daily)
6.7

Local Daily
Newspaper(s) New York Times. ‘Wall Street Journal
(Daily+Sunday) (Daily+Sunday) (Daily)
Local Daily 9.4 9.3 8.9
Newspaper(s)
(Sunday)
ER]

Direct Mail

Ad ing

{excluding

Catalogs) Magazines
73

New York Times.
(sunday)
1L4

USA Taday (Daily)
8.6

New York Times (Daily)
7.2

mUSA
3,498
USA Projection

= who are GENERATION-Z (Age 18-29 Adults)

Scarborough R1 2026: Jan 25-Mar26 Qual Intab 24,338

(Age: 18 - 20 OR Age: 21 - 24 OR Age: 25 - 29)

m USA
® Share of Everything



Avg. Week AH’ Print Media (Persons & % Reach): Adults 18-29

Total persans:

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times [Daily)

Books 20
New York Times (Dailyssunday) AT —Y ‘“ﬁ"‘"m‘”‘;‘:’{:ﬂ?"g‘”
int lia: Adul -
New York Times (sunday) S5 ImmR— '

USA Today (Daily)
Wall Street Journal (Daily)

All Local Weekly Newspapers 9

GENERATION-Z (P18-29)who  USA GENERATIONZ (P18-29)

Live in the MINNEAPOLIS, MN,
DMA

PR i 5’3.0%
R -

Magazines
Catalogs

¥ GENERATION-Z (P18-29) who Live in the MINNEAPOLIS, MN, DMA B USA GENERATION-Z (P18-29)

153,298 or 22.3% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the MINNEAPOLIS, MN, DMA
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 6.8 minutes every day representing
25.8% of all time spent daily with All forms of Print Media.

‘Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 - 29

New York Times (Daily+Sunday)
B

Local Daily Local Daily
Newspaper(s) Newspaper(s)
(Daily+Sunday) (Daily

New York Times (Sunday) 6.8 6.8

210

Direct
Nt USA Today
Advertisi {Dally)
4 63
{excludin New York
] Times
Catalogs) |  (Daily)

New York Times
{Sunday)
116

USA Today (Daily)
7.5

Direct Mail
Advertising
(excluding
Catalogs)
New York Times 75 74
(Daily+Sunday)
9.1

Local Daily
Newspaper(s)
{Daily+Sunday)

Catalogs

Local Daily h

Newspaper(s)  New York
(Daity Times (Daily)
6.9 6.7

= GENERATION-Z (P18-29) who Live in the MINNEA|

POLIS, MN, DMA

m USA GENERATION-Z (P18-29)

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 - 29

Total persons:

% Time spent
Direct Mail Advertising (excluding Catalogs)

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily
Local Daily Newspaper(s) (Sunday)
New York Times (Daily) m_m
New York Times (Dailyssunday) Y D ¥
New York Times (Sunday) m 8.7%
vsa Today 0aiy) - RS
Wall Street Journal (Daily) [BSIEEIIS Sl
All Lacal Weekly Newspapers Mm

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 - 29

maguaine: - EPERERS i o RIS
Catalogs m r 5.1% GENERATION-Z (P18-29} who  USA GENERATION-Z (P13-29) i
= Z Live in the MINNEAPOLIS, MN,

o R 05 t

= GENERATION-Z (P18-29) who Live in the MINNEAPOLIS, MN, DMA B USA GENERATION-Z (P18-29)
USA GENERATION-Z (P18-29) USA Projection
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved,

(13544
15 3%

Avg. Day Ad-Supported Print Media (% Time Spent & Av,

vg. Minutes/day Spent): Adults 18 - 29

New York Times (Sunday)
21.0

New York Times (Daily+Sunday)
138

Lacal Daily Newspaper(s)
(Sunday) Magazines
9.1 85

Direct Mail
Advertising
{excluding
Laza\nsal

Local Daily
Wall Street Newspaper(s)
Journal (Daily) (Daity
7.1 (X

Local Daily
Newspaper(s) New York Times
(Daily+Sunday) (Daily)
6.8 66

New York Times.
{Sunday)
116

Local Daily
Newspaper(s)
(Sunday)
106

Wall Street.
Journal (Daily)
77

Magazines

g Local Daily
(excluding Newspaper(s)
Catalogs) (Daily

74 6.9

Local Daily Newspaper{s)
(Daily+Sunday) New York Times (Daily)
75 67

USA Projection usA

= GENERATION-Z (P18-29) who Live in the MINNEAPOLIS, MN, DMA

Qual Intab 3,498

(Age: 18 - 20 OR Age: 21 - 24 OR Age: 25 - 29)

® USA GENERATION-Z (P18-29)
® Share of Everything



134,096 or 30.6% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the ST. LOUIS, MO, DMA read
)ﬁ:z STl Local Daily Newspaper(s) (Daily+Sunday) for an average of 8. minutes every day representing 23.6%

L) P18-29 of all time spent daily with All forms of Print Media.
Avg. Week All Print Medm (Persons & % Reach): Adults 18-29 Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 - 29

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times [Daily)

USA Today (Daily)
7.5

New York Times Direct Mail
{Sunday) Local Daily Advertising
15.3 Local Daily Y Newspaper(s) (excluding

Books

ek s s BT TR ™" v, o s dy it 1
int ia. Ui
Nework s snr) PSS R v %
..

| New York Times New York Times MEWIPAREL(s] {Daily+Sunday) Catalogs)

(Daily+Sunday) (Daity) (Datysomncay) New York Times
11.8 i 5 (Daily+Sunday)
9.1

75 74

Wall Street Journal (Daily)
All Local Weekly Newspapers Local Daily cal;_:g‘
New York Times MNewspaper(s) New York
Magazines GENERATION-Z (P18-29)who  USA GENERATION-Z (P18- zs)m & (Sunday) Catalogs) {Sunday) i (Daily Times (Daily)
Live in the ST. LOUIS, MO, DMA 11 7.9 Eatato 116 8.0 6.9 6.7
Catalogs
™ GENERATION-Z (P18-29) who Live in the ST. LOUIS, MO, DMA USA GENERATION-Z (P18-29) ® GENERATION-Z (P18-29) who Live in the ST. LOUIS, MO, DMA W USA GENERATION-Z (P18-29)
Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 - 29 Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 - 29
Tatal persons: % Time Spent:

Direct Mail Advertising (excluding Catalogs)

Local Daily Newspaper(s) (Daily+Sunday)

Local Daily Newspa per(s) (Daily

[0
oyt o) T
New York Times (Daily) m w m mme: N:::lsl:::i;(sﬁ me'a'i?:::;:"
New York Times (Daily+Sunday) mm m T —— 113 ur 89
o vortines i) PGS ML ™ oursshiaredywin a0 | [N

= Local Daih
UsA Today (Daily) m BT E WS%N g ported Print Media: Adults 18 - 29 m Wesepabeste

Wall Street.
Magazines Journal (Daily)
77

New York Times.
{Sunday)
116

{Daily+sunday) ¢ Local Daily
Wall treet Joural (0aiy) - SRETTY T A % eauding  Mewspapers
Catalogs) (Daity
All Local Weekly News £ Local
ynewspapers PRI i _ i o i e 74 63
Magazines IES2D [ 0:14 ] Sl e
g m-' 'z S e
Catalogs m 1.2 GENERATION-Z [P18-29) who  USA GENERATION-Z P18-29) Magazines New York Times [Daily} {excluding Catalogs) {Daily (Sunday) (Daily+Sunday) New York Times (Daily)
Z.B% Live in the ST. LOUIS, MO, DMA 121 83 7.9 68 10.6 75 6.7
sk i 88 :
= GENERATION-Z (P18-29) who Live in the ST. LOUIS, MO, DMA B USA GENERATION-Z (P18-29) = GENERATION-Z (P18-29) who Live in the ST. LOUIS, MO, DMA m USA GENERATION-Z (P18-29)
USA GENERATION-Z (P18-29) USA Prajection ® Share of Everything
All Graphs and soefa.ai Data Modeling Copyright @ 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection  USA  Qual Intab 3,498 _al for Anything _

(Age: 18 - 20 OR Age: 21 - 24 OR Age: 25 - 29)



% Time Spent:

70,627 or 19.6% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the CINCINNATI, OH, DMA
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 5. minutes every day representing
22.2% of all time spent daily with All forms of Print Media.

Avg. Day All Print Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 - 29

Direct Mail Advertising (excluding Catalogs)

Local Daily Newspaper(s) (Daily+Sunday)

!

Local Daily Newspaper(s) (Daily
Local Daily Newspaper(s) (Sunday)

New York Times [Daily)

New York Times (Daily+Sunday) m 9%, Avg. Hours+Minutes/day with Al
] m m Print Media: Adults 18 - 29
P

Wall Street Journal (Daily)

a D N e W
= e =
BR R R o bR e Jol o

All Local Weekly Newspapers

R i 2

7.3% GENERATION-Z (P18-29) who  USA GENERATION-Z (P18~ Zﬂjm

Live in the CINCINNATI, OH, DMA
Catalogs

Direct Mail
Advertising
(excluding Catalogs)

Local Daily
Newspaper(s)
USA Today (Daily) (Daily+Sunday)

6.2

Local Daily
New York Times New York Times Newspaper(s)
{Sunday) (Daily+Sunday) i

15 59

Catalogs

New York Times
{Sunday)
116

USA Today (Daily)
7.5

Direct Mail
Advertising
(excluding
Catalogs)
New York Times 75 74
(Daily+Sunday)
9.1

Local Daily
Newspaper(s)
{Daily+Sunday)

Catalogs

Local Daily e

Newspaper(s)  New York
(Daity Times (Daily)
6.9 6.7

¥ GENERATION-Z (P18-29) who Live in the CINCINNATI, OH, DMA  ® USA GENERATION-Z (P18-29)

= GENERATION-Z (P18-29) who Live in the CINCINNATI, OH, DMA

B USA GENERATION-Z (P18-29)

Avg. Week Ad-Supported AH Prmt Media (Persons & % Reach): Adults 18 - 29

% Time Spent.

Avg.

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 - 29

Direct Mail Advertising (excluding Catalogs)

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

26,48

Local Daily Newspaper(s) (Sunday)

— T
M YOrk Times [5inc3y) m 8.7% Avg. Hours+Minutes/day with Ad-
UsA Today (Daily) M e Supported Print Media: Adults 18 - 29

Wall treet Journal (Daily)

. u
5 o =5
S SR TR RS _; R . 42

All Lacal Weekly Newspapers @m&-’ i
wenses G ™ pmprogem RESEN AW

Catalogs m- 3.2% GENERATION-Z (P18-29)who  USA GENERATION-Z (P18-25)

P _ Sgﬁ Live in the CINCINNATI, OH,

. Local Daily
New York Times Newspaper(s)
(Sunday) (Sunday)
75 7.0

Local Daily

Newspaper(s)

{Daily+Sunday)
5.0

Direct Mail
Local Daily

lexr\mlmg umugs; HMewspaper(s) (Daily
a8

Magasines
6.6

‘Wall Street Joumal
iy}
4.7

New York Times
(Daily)
a4

New York Times.
{Sunday)
116

Local Daily
Newspaper(s)
(sunday)
106

Wall Street.

Magazines Journal (Daily)
77

Local Daily
Newspaper(s)
{Daily

(excluding
Catalogs)
74 6.9

Local Daily Newspaper{s)
(Daily+Sunday) New York Times (Daily)
75 67

DMA
= GENERATION-Z (P18-29) who Live in the CINCINNATI, OH, DMA ® USA GENERATION-Z (P18-29)
USA GENERATION-Z (P18-29) USA Projection
All Graphs and soefo.ai Dota Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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Avg. Week All Print Media (Persons & % Reach): Adults 18-29

Total persans:

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times [Daily)

Books

New York Times (Daily+Sunday)

New York Times (Sunday)

USA Today (Daily)

Wall Street Journal (Daily)

All Local Weekly Newspapers
Magazines

Catalogs

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 29

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

USA Today (Daily)

‘Wall Street Journal (Daily)

All Lacal Weekly Newspapers
Magazines

Catalogs

Books

USA GENERATION-Z

-'5 Frg

53,583 or 18.9% of Adults 18 - 29 GENERATION-Z (P18-29) who Live in the WEST PALM BEACH, FL,
DMA read Local Daily Newspaper(s) (Daily+Sunday) for an average of 5. minutes every day
representing 23.2% of all time spent daily with All forms of Print Media.

Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 - 29

% Time Spent:

23.9¢

. 0 e N M W (e
S (i =
b2 TR TER TR TR TE8 TR 8 -3 2

Direct Mail
Advertising
(excluding Catalogs)
7.1

New York Times
(Sunday)
5.9

USA Today (Daily)
7.5

Direct Mail
Local Daily Advertising
Avg. Hours+Minutes/day with All Newspapers) (excluding
Print Media: Adults 18 - 29 Local Daily (Daily+Sunday) Caralogs)
New York Times | newspaper(s) New York Times 75 =
(Daity+Sunday) (Daily (Daily+Sunday)
51 46 9.1
Catalogs
_ 3.9
“ 0 Local Daily Local Daily fil;l:gs
GENERATION-Z (P18 29)who  USA GENERATIONZ (P18 29] Newspaper(s) Mew York Times New York Times Newspaper(s)  New York "
Live in the WEST PALM BEACH, (Daily+Sunday) (Daily) USA Today (Daily) {Sunday) (Daily Times (Daily)
FL, DMA 5.0 43 3.7 116 B0 6.9 6.7
0.6%
M SENERATIONGE (16.70) who LWt In (X WESTIRALM DEACH, L DA = GENERATION-Z (P18-29) who Live in the WEST PALM BEACH, FL, DMA ® USA GENERATION-Z (P18-29)
Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 - 29

Tatal persons:

Lo

= GENERATION-Z (P18-29) who Live in the WEST PALM BEACH, FL, DMA
USA, GjNERATION-Z P18-29)

Livein the WEST PALM BEACH,
FI, DMA

'18-29, USA ra;ernlon

All Graphs and soefo.ai Dota Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 - 29

018 |

‘GENERATION-Z (P18-29)who  USA GENERATION-Z (P18-29)

% Time Spent.

o

New York Times
{Sunday)
5.9

Local Daily
Newspaper(s) (Sunday)
7.0

Magarines
78

Local Daily Newspaper(s)
(Daity
a6
Local Daily
Newspaper(
s)
Direct Mail Advertising | (Daily+Sund
{excluding Catalogs) ay)
7.1 5.0

New York Times [Daily}
a3

New York Times
(Daity+Sunday)
5.1

Wall Street Journal
(Daily)
42

USA Today (Daily}
37

Magazines

New York Times.
{Sunday)
116

(excluding
Catalogs)
74

Local Daily
Newspaper(s) Local Daily Newspaper(s)
(sunday) (Daily+Sunday)
106 75 67

Wall Street.
Journal (Daily)
77

Local Daily
Newspaper(s)
{Daily
69

New York Times (Daily)

= GENERATION-Z (P18-29) who Live in the WEST PALM BEACH, FL, DMA

USA Projection USA Qual Intab 3,498

(Age: 18 - 20 OR Age: 21 - 24 OR Age: 25 - 29)

soefa.ai

= USA GENERATION-Z (P18-29)
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Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Video Streaming Services
Podcasts

Audio Streaming Services

“Advertising Actions"

P18+ who are GENERATION-Z (Age 18-29 Adults) (Shopped/Visited/Bought past 3mos
Due to Ads on %)

107,409,961 39.3%
97,287,216 35.6%

70,811.340 29.2% |

63,738,660 23.3%

42,363,370 15.5%

29,182,413

Local AM/FM Radio

42,714,536

Billboards
Newspapers
Cable TV Networks

Local Broadcast TV

27,293,204 10.0%

29,990,159 11.0%

USA

38,641,707 14.1%

40,027,219 14.7%
m P18+ who are GENERATION-Z (Age 18-29 Adults) (Shopped/Visited/Bought past 3mos Due to Ads on %)
m P18+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

USA DMA Scarborough R12026: Jan25-Mar26  Qual Intab: 3498 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a . al for Anything =

(Age: 18 - 20 OR Age: 21 - 24 OR Age: 25 - 29)



Social Media

Websites

Direct Mail

Video Streaming Services
Broadcast, Cable, & Sat TV
Podcasts

Billboards

Audio Streaming Services

"Advertising Actions"”

P18+ MINNEAPOLIS-ST. PAUL DMA GENERATION-Z (Age 18-29 Adults)
(Shopped/Visited/Bought past 3mos Due to Ads on %)

21,117,691 42.8%
17,849,484 T 38.2%
15,160,971 30.8%

9,989,580 20.3%

10,036,639

20.4%

8,390,305 17.0%

6,790,420 13.8%

7,927,690 16.1%

Local AM/FM Radio S 613,039 e
Newspapers 5,068,722
4,313,923 8.8%

Local Broadcast TV 3,566,403 =
m P18+ MINNEAPOLIS-ST. PAUL DMA GENERATION-Z (Age 18-29 Adults) (Shopped/Visited/Bought past 3mos Due to Ads on %)
m P18+ USA AVERAGE: GENERATION-Z (Age 18-29 Adults) (Shopped/Visited/Bought past 3mos Due to Ads on %)

MINNEAPOLIS-ST. PAUL  DMA  Scarborough R1 2026: Feb25-Feb26  Qual intab: 273 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a s al for Anything =
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Social Media

Websites

Direct Mail

Video Streaming Services
Podcasts

Audio Streaming Services
Broadcast, Cable, & Sat TV

Billboards

"Advertising Actions"

P18+ ST. LOUIS DMA GENERATION-Z (Age 18-29 Adults) (Shopped/Visited/Bought past
3mos Due to Ads on %)

21,117,691 42.8%
17,849,484 36.2%

15,160,971 30.8%

9,989,580 20.3%

8,390,305 17.0%
7,927,690 16.1%

10,036,639 20.4%

6,790,420 13.8%

Local AM/FM Radio

Newspapers gaerern 10.3%
ST. LOUIS

Cable TV Networks  grgteyern 8.8% -

Local Broadcast TV 3,566,493 o
m P18+ ST. LOUIS DMA GENERATION-Z (Age 18-29 Adults) (Shopped/Visited/Bought past 3mos Due to Ads on %)
M P18+ USA AVERAGE: GENERATION-Z (Age 18-29 Adults) (Shopped/Visited/Bought past 3mos Due to Ads on %)

ST.LOUIS DMA Scarborough R12026: Feb25-Feb26 Qualintab: 292 f‘ * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a . al for Anything o
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Social Media

Websites
Direct Mail

Broadcast, Cable, & Sat TV

“Advertising Actions”

P18+ CINCINNATI DMA GENERATION-Z (Age 18-29 Adults) (Shopped/Visited/Bought past
3mos Due to Ads on %)

21,117,691 42.8%
17,849,484 36.2%
15,160,971 30.8%

10,036,639 20.4%

Local AM/FM Radio

7,613,039 15.4%

Video Streaming Services

9,989,580 20.3%

|

Audio Streaming Services geprer ' o
Billboards 6,700,420 e
Newspapers =l T
Podcasts T 17.0%

Cable TV Networks g 4.313,023 BB _

Local Broadcast TV s Fo
B P18+ CINCINNATI DMA GENERATION-Z (Age 18-29 Adults) (Shopped/Visited/Bought past 3mos Due to Ads on %)
W P18+ USA AVERAGE: GENERATION-Z (Age 18-29 Adults) (Shopped/Visited/Bought past 3mos Due to Ads on %)

CINCINNATI DMA  Scarborough R1 2026: Feb25-Feb26 Qual Intab: 251 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a . al for Anything ¢

(Age: 18 - 20 OR Age: 21 - 24 OR Age: 25 - 29)



Social Media

Direct Mail

Websites

Broadcast, Cable, & Sat TV
Video Streaming Services

Audio Streaming Services

"Advertising Actions"”

P18+ WEST PALM BEACH-BOCA RATON DMA GENERATION-Z (Age 18-29 Adults)
(Shopped/Visited/Bought past 3mos Due to Ads on %)

21,117,691 42.8%
15,160,971 30.8%
17,849,484 36.2%

10,036,639 20.4%

9,989,580 20.3%

7,927,690 16.1%

Local AM/FM Radio 7,613,039 g
Podcasts 8,390,305
NewsPapers 5,068,722 10.3%
Billboards  gerhryrn 13.8%

Cable TV Networks , _ WEST PALM BEACH-BOCA RATON
4,313,923 8.8%

Local Broadcast TV 3566493  7.2%
m P18+ WEST PALM BEACH-BOCA RATON DMA GENERATION-Z (Age 18-29 Adults) (Shopped/Visited/Bought past 3mos Due to Ads on %)
P18+ USA AVERAGE: GENERATION-Z (Age 18-29 Adults) (Shopped/Visited/Bought past 3mos Due to Ads on %)

WEST PALM BEACH-BOCARATON DMA  Scarborough R12026: Jan25-Jan26  Qual Intab: 266 * Share of Everything
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(Age: 18 - 20 OR Age: 21 - 24 OR Age: 25 - 29)



